Undergraduate Final Semester Marks — Semester 2 2022

Dear Student,

Please take note of the very important mark weighting information as per the relevant module submission
requirements. Please take note marks released via eLearn and the Student Portal WILL differ. Marks reflected on
eLearn show the total awarded marks prior to any mark deductions (where applicable). Marks released via the
Student Portal are the final marks, inclusive of all deductions (where applicable).

1. Modules with 2 assignments and 1 final assessment:

The FINAL SEMESTER MARK is made up of a final assignment mark (two assignments) and an exam mark
(open book online final assessment):

e The final assignment mark is made up of two assignments:

— Assignment 1 counts 25% towards your final assignment mark

— Assignment 2 counts 75% towards your final assignment mark
e These two assignments combined carry an overall weight of 30% towards your final semester mark.
e The final assessment (exam mark) carries an overall weight of 70% towards your final semester mark.

How to work out your Term Mark:

Assignment 1 percentage as per the student portal = Al
Assignment 2 percentage as per the student portal = A2

(A1 x0.25) + (A2 x 0.75) = Term Mark

How to work out the Final Mark:

Assignment 1 percentage as per the student portal = Al
Assignment 2 percentage as per the student portal = A2
Exam Mark percentage as per the student portal = EM

(A1x0.07) +(A2 x0.23) + (EM x 0.7) = Final Mark

2. Modules with two Project submissions:

The FINAL SEMESTER MARK is made up of a Final assignment mark (first submission) and a final exam
mark (second submission).

How to work out the Final Mark:

Term Mark percentage as per the student portal = TM
Exam Mark percentage as per the student portal = EM

— MRP302B
(TM x 0.55) + (EM x 0.45) = Final Mark

— MP301D
(TM x 0.4) + (EM x 0.6) = Final Mark

— AL101C
(TM x 0.4) + (EM x 0.6) = Final Mark
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3. Modules with one project/report submission (no final assessment):

The FINAL SEMESTER MARK is made up of final exam mark (Final Submission). The final exam mark is
made up of one submission:

e The final submission counts 100% towards your final semester mark

— ETS301D
— BP304B

4. Academic Skills Development (ASD):

Continuous assessment, please refer to eLearn.

5. 1SCP302B
Please refer to the continuous checklist available on eLearn under ‘Study Material’.
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